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Three things you can enjoy doing with this smartphone

Make your Ramadan special with Huawei P30 Pro
KUWAIT CITY, May 19: Ramadan
is such a special occasion that we
cherish and wait for every year. We
love what it brings along including
family gatherings at Iftar and Suhour.
In this article, we are going to discover three things Huawei P30 Pro –
the flagship champion and a phone
that created quite a frenzy since its
launch – offer to you to make the
most of Ramadan.
Ramadan nights captured beautifully
While the streets during the daytime may be quiet, Ramadan nights
are buzzing with activity. The city
would be illuminated with stunning

Huawei P30 Pro lens exploded
views

street lamps and Ramadan lanterns,
the night markets hustling with shoppers and events popping up everywhere highlighting different aspects
of Ramadan and offering unique
experiences. Taking stunning images
and videos at night time would not be
an issue when you use the Leica
Quad camera setup on the Huawei
P30 Pro, which ensures crisp and
clear shots even with minimum light.
Iftar seen from two sides:
With the Huawei P30 Pro dualview feature that is launching within
this month, you can take cool videos
when you gather with your friends
and family members around Iftar and

capture these moments beautifully.
Whether it is at home or in a public
tent, you can now take two videos at
the same time: one video showing the
whole tent with the dangling
Ramadan lanterns and the delicious
Ramadan food, and on the another
video you can zoom into your best
friend while he’s biting into that
piece of cake – this fun and cool
video feature enables you to record
one scene but with two different perspectives!
¹Feature will be enabled via
HOTA update at a later date.
Short of time in Ramadan?
Ramadan is a busy month for all of

us, between friends and family gatherings to the normal day-to-day
things to do, work and other duties.
We feel like as if time is flying by,
and since smartphones are becoming
part of our daily lives, you certainly
need a phone that can keep up with
all of that. Well! Huawei P30 Pro
comes with a long-living 4,200mAh
battery that lasts most of the day and
can be charged up to 70 percent in
just 30 minutes. You can even help
your friends and family if their devices run out of battery, thanks to the
Wireless Reverse Charge feature,
provided they support Qi Wireless
Charging.

No one has time for phones that
lag right?! To make sure that your
phone does not stutter or lag, the
Huawei P30 Pro comes with powerful hardware to ensure a super
smooth and improved performance
while browsing Internet for the latest Iftar or suhour recipes or if you
have some free moments during the
day and would like to play your
favorite video games. The Huawei
P30 pro also comes with a big storage of 256G or 512GB to store all
these Ramadan memories be it videos or photos and it is supported by
8GB of RAM for a fast phone experience.

KidZania welcomes Med-El at Family
Day for cochlear implant community

A group photo from the event.

UPAC organizes Annual Ramadan Iftar for its employees
United Projects for Aviation Services Company
(UPAC), a leading commercial real estate and
facilities management company, recently celebrated the Holy Month of Ramadan by organizing its annual iftar gathering for its employees.

Over 100 UPAC employees, along with their
families, broke fast together on 13 May 2019 at
The Palms Beach Hotel and Spa Kuwait.
After the dinner, employees participated ina
raffle draw for prizes. After the event, attendees
collected Ramadan gifts along with Girgean

boxes for children.
Nadia Akil, CEO of UPAC, said: “Social gatherings, especially during significant events like
Ramadan, helps foster teamwork and collaboration. I’m grateful to have such a hardworking
team at UPAC.”

Event celebrated at Al Kharafi Activity Kids Center

Zain shares Girgean joy with special kids

Al Salem and Zain officials with the children during the event.

Bank furthers its environmental commitment

Gulf Bank moves towards green future with Omniya
KUWAIT CITY, May 19: Gulf
Bank continues to ‘go green’ as it
joins Omniya’s nationwide recycling initiative. The bank has signed
a cooperation agreement to recycle
plastic waste used at the Bank’s
Head Office and in the surrounding
areas.
The agreement comes as part of
the bank’s corporate social responsibility program, in which sustainability and the environment has
played an integral role, and will see
the placement of a recycling receptacle in front of Gulf Bank’s Head
Office, Crystal Tower. The recycling receptacle will be used to collect used plastic from the bank and
surrounding area.
Commenting on the initiative,
Ahmad Al Amir, Assistant General
Manager
for
External
Communications, Gulf Bank, said:
“Following our recent participation
in Earth Hour and Earth Day, the
bank is renewing its support of raising awareness surrounding environmental issues. Through the agreement with Omniya, the bank is promoting the importance and ease of
recycling, increasing awareness
amongst employees and customers.
The bank has a responsibility to
support the preservation of our
environment and we are proud to be
contributing to its health.”
The Omniya Project was founded
in 2015, by young Kuwaiti’s aiming
to raise awareness and spread the
culture waste recycling.
For more information on Gulf
Bank’s corporate social responsibility initiatives and activities, please
log on to www.e-gulfbank.com or
visit its social media channels.

Omniya Group photo

click
General
Continued from Page 14
tours are available all year round on ofﬁcial working days between (9-11 am) and
(5-7 pm), within a special tour program
designed to cater to the needs of different
age groups. The program is as follows:
Reception; Auditorium show; (according to age group); Touring the
Mosque; Q & A; Art workshops; (according to age group – between 5 and

18 years old); Snack break; Distribution
of the Grand Mosque publications and
souvenirs; End of tour.
According to these age groups:
Age group: 5 to 9 years old: Morning:
60 visitors max; Evening: 20; 10 to 15
years: Morning: 100 visitors max; Evening: 45; 16 and above: Morning: 140
visitors max, Evening: 105:
Tour language: Arabic- EnglishFrench; Arabic (English upon prior
request); Arabic- English- French; Arabic (English upon prior request); ArabicEnglish- French: Arabic (English upon
prior request)
Rules and Regulations:
■ Please arrive in time for your visit.
■ All visitors are kindly required to abide
by the mosque’s dress code. Male visitors

KUWAIT CITY, May 19: Zain,
the leading digital service provider
in Kuwait, announced its sponsorship of the Girgean event organized by Al Kharafi Activity Kids
Center for children with special
needs for the second consecutive
year. The event witnessed the
attendance of the children, their
families, Zain volunteers, and
President of Al Kharafi Activity
Kids Center Aisha Al Salem.
Zain’s support to this event came
as part of the company’s comprehensive Ramadan social campaign
and its Corporate Sustainability
and Social Responsibility strategy,
where it aims at sharing the joys
and blessings of the Holy Month
with different segments of the society. Zain’s volunteers celebrated
the special occasion with children
and their families in an atmosphere
filled with happiness and joy.
The company’s volunteers
delighted the children and their
families by distributing Zain’s
Girgean and gifts while also organizing many other fun activities.
Zain believes in the importance of
embracing the beautiful values of
the Islamic religion as well as the
noble traditions of the Kuwaiti heritage, all year round and especially
during the holy month of
Ramadan.
Zain affirmed that its social and
CSSR campaign during the holy
month of Ramadan includes an
extensive array of initiatives and
programs that focus on helping less
fortunate people to enjoy Ramadan
happily, as well as celebrating the
true spirit the Holy month brings.
Zain stressed that it has always
been keen to organize a number of
social and humanitarian initiatives
during Ramadan to support the
various sectors of the Kuwaiti society, and the company is keen on
reflecting the religious as well as
traditional humanitarian values and
principles to enrich the art of giving and to increase bonding
between individuals.
The company further affirmed its
Corporate Sustainability and Social
Responsibility campaign during the
holy month of Ramadan, which
includes an extensive array of programs that cover different areas.
The initiatives and programs
include humanitarian, voluntary,
cultural, religious, sports, and recreational activities to cater to the
different segments of society.
should wear long pants. Shorts and sleeveless shirts are not allowed. Female visitors:
should wear head cover and long loose
clothing (available at the mosque).
■ Foods and drinks are not allowed
inside the prayer halls.
■ For school visits, teachers are responsible for their students and are required
to cooperate with the staff members of
the Grand Mosque.
■ Photography is allowed inside the
Grand Mosque (please note that disrespectful poses are strictly prohibited).
If you would like to book a tour,

KUWAIT CITY, May 19: KidZania
Kuwait, the exciting kid-sized metropolis, welcomed MED-EL Medical
Electronics by recently hosting a fun
Family Day for all its cochlear implant
users in Kuwait. The event took place
at KidZania where the cochlear
implant community along with their
families connected in an engaging
experiential learning environment full
of fun activities for everyone.
The event commenced with a welcome note and presentation by the
MED-EL Middle East management on
awareness regarding hearing loss and
valuable tips on how to make the most
of the users hearing implants.
Following that, there were many
enjoyable activities for the kids from
face painting to arts and crafts guaranteeing endless entertainment, coiled
with an educational element in each
activity.The children were also very
excited to try out the limited time only
space themed attractions as part of the
Space Expedition variable program.
Tamer Al Shahat, Managing
Director of MED-EL Middle East
said: “ We are very happy to host our
first ever family fun day in Kuwait and
we thank KidZania for helping us get
the community together at a fun event.
We believe it is essential that we raise
awareness about hearing loss in the
community as there are still some who
are unaware of how well these solutions work. With cochlear implants the
patient can immerse themselves in

their community and be free to live a
normal life. At KidZania, the families
were not only entertained, but children
were also educated on different life
skills and learnt about the practicality
of the work environment in a fun
way.”
Fernando Medroa, Vice-President
of Leisure & Entertainment at Alshaya
Group said: We at KidZania are very
happy to create a positive difference in
our local community and support
social welfare. This initiative falls
under our corporate social responsibility framework giving importance to
valuable engagement and supporting
community causes. We are very happy
to provide a platform for Med-EL to
host this Family Fun Day for the
cochlear implant users and bring the
cochlear implant community together
at KidZania.”
The families were entertained with
astounding shows and performances
held by KidZania’s six RightZkeepers:
Urbano, Vita, Chika, Beebop,
Bekhaand Bache who promote the
children’s essential rights to know, to
care, to share, to create, to be and to
play. Children also enjoyed memorable photo opportunities with the
RightZkeepers.
KidZania sparks a kid’s inquisitive
mind and creativity and helps develop
and implement their social, intellectual
and professional skills in a fun and
diverse work environment.

A photo from the event.

KFH voluntary team distributing Iftar meals

KFH continues Feed the Fasting
‘campaign’ in different locations
KUWAIT CITY, May 19: Kuwait
Finance House (KFH) continued its
“Feed the Fasting” campaign in different locations as part of its
Ramadan program “Increase Good
Deeds in Ramadan 5”, and its leadership in achieving social responsibility.
KFH voluntary team distributed
Iftar meals in different locations. The
locations. The voluntary team prepares
and distributes around 1000 Iftar
meals daily in Ramadan.

KFH’s efforts in Ramadan underline the bank’s pioneering role in the
social responsibility, while contributing in strengthening the social ties.
KFH’s Ramadan program “Increase
Good Deeds in Ramadan 5” includes
various visits and voluntary work,
social and humanitarian events and
activities stemming from the bank’s
endeavors to solidify its commitment
towards the society, while supporting
all social and humanitarian initiatives.
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Notes: 1. Please send your story only
to the above mentioned email. Story
shared in Instagram, Facebook or Twitter will not be considered.
2. Please write your story or memory
and sign it with your full name, and your
contact number.
3. It will be great if you send us your
personal photos or those of the place
related to the story (optional).
Your story will be part of a new book
to be published by DAI.
I am conﬁdent that your contributions
will be an essential part of the history of
Amricani. Share with us!

Share your story with Amricani:
Do you or any of your family members,
acquaintances or friends happen to have
a story with the American Missionary
hospital in Kuwait (Mustashfa Lemraicani) during the years from 1914-1967,
the ofﬁcial period of offering medical
services in Kuwait?
Please share with us your story or
your memory during those old days by
writing the event and sending it to the
following email address: Mystory@
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